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Define Market Segmentation. Explain the various bases for segmenting Consumer Markets in

detail.
OR
What is Target Marketing? Explain the process of Target Market selection.

Define Demand Forecasting. Explain the various stages involved in the forecasting process.

OR

Explain the different methods (Qualitative and Quantitative) used for Demand Forecasting.
What is Service Marketing? Explain the unique characteristics of services that distinguish them

from physical products.
OR
Discuss the role and importance of the Service Sector in the modern economy.
What is Social Marketing? How does it differ from traditional commercial marketing?
OR
Write short notes on:
(1) Direct Marketing
(2) Online Marketing
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